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‘Abstract — Center horizontally

A study was conducted 1o measure: 161 volunteers” ficst fnipressions (o an imoginery
male’s degeription. Porticipants were askid 10 resd a description of 2 man end dsked (o
mle how likely they were interested in wanting to meet him. Two descriptions were wsed,
Both descriptions were identical except that the frst Ines contained the same five
adjectives but in reversg order; ane stred with positive adieerives and the other with
negative ones; Iirticipants that were presented the positive first deseription were
L sigrifeantly more Hkely 1o want to meet the imaginary mate. The results from thesudy 17

o e "
“BEeT [0 SUppoTt ressarch conoerning sterootyping mnd person perception.
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Person Perception: The Importance of Description en Fimt [mpressions Double-

Prople make judgments everyday about people thiy rend sboot, see. and meat, 7 HpRLa
Currenl tesearch-supports the ides Mt most of peoples” judgments concerning cthersare
based on steseotyping and soen categorizing. When leaming or Henrtng about anothes
persan, individials almost automatically and unconsciously start fudging based on
stereotypes (Chin & Jih, 1994; Macree & Bodenhmusen, 20013,

Som+ of the common espeats thar people judgs others on mehede appearence and
personality traits, There ane some well known biases thar most people hold regarding
appearance, One of these is the atractiveness biss where even Lhe lobe! ammactive can
make someons receive higher miings on tmits like friendliness and gopdness than
somennt [bated unammetive, even withoul ever seeing either person (Sevenage &
Mekay, 19599), People are constuntly judaed by their clothes &5 well as their physical
features. Somenne who is dressed tn older, dirty clothes is ususlly perceived as less
credible than someone who is dressed mare professionally, even by dstectives who ame
trined to datect liars (Vif, [993), Thess judgmients ore primarily made sutomatically and
viry based on personal experience and cultaral background (Chin & Jil, 1962,

Seeretyping nnd catsgorizing fsa cognitive process that hielps people o make
sense of the information they are introduced to everyday (Chia & Jib, 1994; Fisk; 2002:
Macree & Bodenhausen, 2001), Researchers have shown hiow poople qiickly judge
others based on small amounte of informaticn that seems 1o represent o sfarsatype
withour aking inte consideration the whale picture of 2 person, sometmmes leading to

errors in rmaking good judgments about the person (Fisk, 2002},
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Another tope of nterest in person pesception is the ided of priming. When certain
words, like hospim] or librarisn, are presented 1o someone, nutomntically other words or
iddens are tinked w those priming words (Macme & Bodenhnesen, 20011 The priming
word and the ideas that are sssociated with it can 6ffect the way somennes is stereotyped.
Mot moch ressarch has been done on the effoets that priming words con have on how
somense judges o person they have never met and how that judgment affects the
posaihility that someone would want 1o meet that person.

If priming and stersotyping can affect the way people think can it have an impact
an wanting i met an unkonown persan? I someons s introduced 1o another peeson wni
the firss deseription of that person is positive, wouldn't they be more apen (o getting to
know that person regardless of following descriptions as opposed 1o someone introduced
with & deseriprion that stared off negatively?

Method —— Center feval 1 heading
Porticipmmy —— |talicize level 3 heading

A convenienee semple of 161 people veluntasily took port in this study. The
mirticipanis were people that were acguaintances of the experimanters. All participants
had informed consent; they all wese told that there would be no identifyving informations
ahout {hem in the study, no nemes were collected or used, Alsoe, following the stedy, they
were all debrefed and told what the study wes aboat,

Procedure

The participants wese asked o cead 2 deseription shout n person, The description

was of & man (M.11.); there were two versions of the description. Each version wis

identical except for the order of the words Inthe first line, The firsl line in ench
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deseniphion consisted of the exact same five words just in reverse order. One af the
verstons started with the pasitive description words ("honest,” “curios”), The otber
werskon sturted with the negative description wosds (“short-tempered,” “childish ™). Hoth
versions had “intetligent™ as the third word and then either the neantive or positive
description words following [ntelligent. Eighty of the participanis reud the deseription
thait beyram with positive characteristics and eijhty-one pamicipants rend the desoription
tha: began with regative cheretenstics. After reading the deseription of M.H., the
participuits were asked, “how much they wonld ke 1o meet and get to know MLH The
pmﬁ_ﬂiFﬂJIJs could rate their intenest in meeting MU on = seale of [-5, with | being not at
all, 3 being somewhat ad § befng very much, Panicipants were allowed 10 give half
mtings (ie. 3.5h Afier each person rated how much they would like to meet MUH. they
warz informed obout whit the study was Tor.
Hesuits

Thase ot red the description beginning with pesitive eharmeteristics were more
Iikely to wint to meet M.H. in comparizon 10 those reacing the negtive first
characteristics, The averygs mting from the positive first groop waos 3.2, ind the aversge
rating from the negative first groug was 1.6, The differences in mtings between groups

was statistically significant using o chi-square test (chi-sguare (4) = 10033, peo.05),

Discussion
The resulis fromm this study show that the order of the descriptive words had o
significant impuet on how much the participans wanted 1o meet M.H, Those thit were

given the descripiion beginning with the positive words were more elined 1w want to
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mset M.H. whereas those thit were given the description beginning with the negntive
words were less likely to want to mest him, even though the descriptinns were otherwise
identival. This shows the imporance of the first mformation that is receiverd when
conmpared with later information.

The findings frém our study were not moch diffeseat from previous studics
showing that sterestypical thinking colors people’s fudgments upon meeting, cr, in this
case, rending about somenne, Our smdy may have some shortcomings considéring we
were utilizing o convenienve sample and were not comrolling for any varshles. However,
there were strong eosretations between the order of the words and How likely o participant
wiis i want to.meet MOH.

A study where participants-ectually get to go on o meet M., in o controllad
sering couhd hive inlerestng results to-see if there-are differences in reactions towards:
him snd if there are changes in opinfons fn e impressions after actual mesting instend
of just reading sbout him,

Orverall, it s importaat (o see the connection berwesn stereotypical thinking and
the impact it has on interaction. Something s simple a5 the order of five words can

chisnge how people view o person.
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