Since your site will possibly be seen by millions of “surfers”, you should approach the design of the site with as much (or even more) thought and planning as you would an advertising brochure.
Whether you are creating a simple home page to tell the world about yourself or a complex Web site for your company, you should keep in mind that this will be the first impression people will have of you or your company.  This first impression can either promote the site or quickly send it into oblivion.
At the minimum, the following questions should be addressed and are typical of any marketing strategy:
What is the purpose of this site?
This question should be asked to determine the main reason you want to have this site.  What is it you want visitors to do or know after they visit your site?  Are you providing information or selling a product?  Your answer will determine the overall strategy for developing the Web site.
Who is your audience?
This question will help you determine what content should be presented on your pages.  You will need to design the content of the pages to attract the attention of your target audience.  Find out what their interests, backgrounds, and age groups are.
What information do you want from visitors?
This question will determine whether your site will contain any forms for visitors to fill out (e.g., order forms, surveys, customer feedback).
Although these are only a few questions that need to be addressed, you should take the time to thoroughly research other Web sites containing similar information so that you can get an idea of what may or may not be appropriate for your site.

