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Mission of MCC
To educate and prepare diverse 
learners to achieve scholarly, 
professional, and individual 
success within local and global 
contexts. 

•	Established in 1961 

• Middle States Commission  
	 on Higher Education  
	 (Reaccredited in 2006)

• Membership on the League for 
	 Innovation in the Community 
	 College’s board of directors
	 (Reaffirmed in 2010)



ENROLLMENT
Fall 2012 Credit..................................17,296
2011-12 Credit/Noncredit......... 35,219
Female................................................... 54%
Male........................................................ 46%
Minority................................................ 34%
Under 20 Years Old........................ 34%
20-24...................................................... 32%
25-29.......................................................13%
30+.......................................................... 21%
Monroe County Residents........ 82%

 MCC is a military-friendly school, 
according to  G.I. Jobs magazine.



EMPLOYEES
Full-Time Faculty................................ 323
Part-Time and Adjunct .................. 572
Administrative/Professional........ 350
Support Staff........................................ 516

Faculty and staff have received 
100 SUNY Chancellor’s Awards 
recognizing excellence in teaching, 
faculty service, professional service, 
librarianship, classified service, 
scholarship and creative activities.



WORKFORCE 
DEVELOPMENT
• Employees of businesses, schools, 
nonprofits, government and public 
agencies receive specialized training 
offered by the Office of Workforce 
Development, Public Safety Training 
Facility, Homeland Security Management 
Institute, and Agriculture and Life 
Sciences Institute. Training is customized 
to fit clients’ needs and can be delivered 
at MCC, off-campus sites or online.

• MCC is helping students define their career paths through Career Coach, a simple web-
based tool accessible anytime and anywhere. It provides up-to-date local employment data, 
including estimated earnings, projected and current job openings, and MCC educational 
programs that will get students started. Visit www.monroecc.edu/go/careercoach.

Local employers continue to hire the vast 
majority of MCC graduates. 



MCC is ranked in the top 15 in the 
country among community colleges 

for associate degrees awarded.

ACADEMICS 

Degree and Certificate Programs
More than 90

Top Declared Majors
1) Liberal Arts and Sciences – General Studies
2) Business Administration
3) Hospitality Management
4) Nursing
5) Liberal Arts and Sciences – Science

Educational Goals
Students Enrolled in Transfer Programs: 70%
Students Enrolled in Career Programs: 21%
Students Not Enrolled in a Program: 9%
Four-Year Schools That Class of 2011  
   Transferred to: 133



FALL 2012 ENROLLMENT BY 
TOWNS IN MONROE COUNTY
Town 	 Number 
Brighton 	 573 
Chili 	 615 
Clarkson 	 98 
East Rochester 	112 
Gates 	 662 
Greece 	 1,926 
Hamlin 	 125 
Henrietta 	 968 
Irondequoit 	 958 
Mendon 	 117 
Ogden 	 379   

Town 	 Number 
Parma 	 310 
Penfield 	 590 
Perinton 	 651 
Pittsford 	 289 
Riga 	 96 
Rochester 	 4,605 
Rush 	 54 
Sweden 	 146 
Webster 	 831 
Wheatland 	 75  
Out of Monroe 
County 	 3,116



COMMUNITY IMPACT
The Corporation for National and Community Service has named MCC to the President’s 
Higher Education Community Service Honor Roll in recognition of exemplary civic 
engagement and service learning.

STUDENT LIFE 
Clubs/Organizations: More than 50
Residence Hall Bed Capacity: 772
Intercollegiate Sports Teams: 13
NJCAA Team National Championships: 23
NJCAA Individual National Champions: 25

Graduates of MCC’s nursing, radiologic 
technology and dental hygiene programs 

perform well above state and national 
averages on certification and licensure exams 

— achieving pass rates of 90% or higher.



COMMUNITY IMPACT
The MCC-educated workforce adds 
approximately $510 million in income to 
Monroe County each year.

Grants Brought into the Community in 
2011-12: $5.4 million

Contributions from Private 
Philanthropists to the MCC Foundation 
and Transferred to the College in Support 
of Programs, Facilities and Scholarships in 
2011-12: $1.39 million

Employers That Hired Class of 2011 
Graduates: 723 A total of 465,492 students have attended 

MCC since fall 1962.



COMMUNITY IMPACT
In 2011-12, nearly 4,000 high school students 
from 51 schools and BOCES locations took 
courses through MCC for college credit in their 
home school.

Youth Programs
A total of 450 underrepresented and/or at-risk 
middle and high school students enrolled in 
academic enrichment programs.
	 • Science and Technology Entry Program
	 • Upward Bound
	 • Liberty Partnerships Program

MCC has unique dual-admission agreements with 25 four-year institutions, 
including many SUNY colleges.



TUITION/FINANCES
Full-Time Tuition: $1,570/semester in-state, $3,140 out-of-state*
Per Credit Hour Tuition: $131 in-state, $262 out-of-state*
Student Financial Aid: $98 million
Budget: $122,309,000
*As of fall 2012

Of about 900 MCC students surveyed, 92 percent 
said they would recommend the college to a friend 
or family member, according to a 2012 Community 

College Survey of Student Engagement.



treatment of students

MONROE COMMUNITY COLLEGE

www.monroecc.edu
collcommrelations@monroecc.edu

Brighton Campus
1000 East Henrietta Road

Rochester, NY 14623
585.292.2200

Damon City Campus
228 East Main Street
Rochester, NY 14604

585.262.1600

Applied Technologies Center
2485 West Henrietta Road

Rochester, NY 14623
585.292.3700

Public Safety Training Facility
1190 Scottsville Road
Rochester, NY 14624

585.753.3800

Monroe Community College does not discriminate on the basis of age, race, creed, color, sex, sexual orientation, national 
origin, disability, veteran status, religion, predisposing genetic characteristics, marital status or domestic violence victim 

status in admissions, employment, and treatment of students and employees or in any aspect of the business of the college.
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